peabaae ) E R
BAL T B Foa
At 2123

BT 48 ¢ jJasonliu@tajen.edu.tw

2ot
Exa
==

S

SR 4 FLE- § 20
% WAzusa Pacific~ § £ £ ¢ 2L

& B

gL EAAF B ik ~ R 2P eeE P B R e
vl

FRIRY BB F B A FE ST A(TTQS):= £ § (2008~
iz 4)

EELRALFLGF U@ T F RGP REINET
BHBEELGF IS P EINHE K EER

HREE

R

VS Y|

T4




@® JRAF 5 F E 2 (SQMM) P R R
@ AEE M 23 2 (CRMM)? 53
< R1AF 74 Kk ¢ TEF(CCIMKTM) ® %32 R
@ £l #?W(EMM)” BE R
@ % ¢ FILEF(GMM) T s R
@ BLER = A4 FTiRA I (THHRM) ® 3 R
@& K TR S E F EF(TLMM) ® 2 R
® B2 £ > g i (FHSAFM) ¥ =2 B
& AR L (HOTMM) ? a3 R
@& % APRAF T EF (HOSSM) ¥ fs 3 PR
@ % 4§ 12fF (RESMM) 7 3 R
® RIATH ST R R
@ EEH "f’g G B R

&3
LR BT B R

@
puig
&
Bkig
ii
(-m

@71..—1.‘3.3—_::: ol ?I.W; ?\;ﬁﬁﬁ

® LFEMIEFFC BE R

BEREHRAE - ESFE

1LREEPRGEHIREZ 2 (3 {9‘3’;}@.}% Wi &34 % > 108 = £108045 > 2019/10/1~
2020/5/31 > 3+ F A ¥ A o

2.7 AALTIHH LT A S 0 f X234 % 0 2018/9/4~2013/12/20 5t
Bt ifFL o

31028 £~ 52 F #EFBE LA ZFRAPTEBLTF > A E R R
2013/3/12~2013/9/30 > 3t A 4F 4 o

4. 28 HQEM a4 JTIF]‘T).%%?% % » 2012/5/1~2012/10/31 > ++FH i ¥4 -

5.100# R #7304 d L -+ P F22 B FEF T HRE > Ky R A Ar R
2011/3/18~2011/12/10 » -3t d 2 FF 4 o

6. B R VERIBEEE AMLRKT VR L¥E2E 4% =£98059
2009/9/29~2010/7/31 > & 1L ¥ 4 o

TR L ERYHOBEERMLE AR TRESAVE ARG AE S
2010/7/1~22011/8/31 > 3+ & 2L #F 4 o




8 L F Wi T 2 A5 il ~ Pl ~ S HI 2 WEA L AR ARG R Fn
BEEg v ERBFAY > E¥AFE % 27798021 > 2009/5/4~2009/11/30 0+ F A
F Ao

9. FHF AT E L GHFABMLBL  NFBTEIN 2833
4798100 » 2009/5/4~2009/11/30 » 3+ 4% L 4 4 -

10 B RB AR ERBARFEERLLEE £ ¥4 834 % » =77098101
2009/5/4~2009/11/30 » 3+ % L # 4 o

AR PRREMNEES LRI E- g2 T ek EFAFTES
7198102 » 2009/5/4~2009/11/30 » 3+ % A #¥ 4 -

12. Frete ¥ & R R8T ERNLEAARTREFAS G s HE o
2009/7/1~ 2010/8/31 PP E AL

13 AE R i fIs ¥ FHF LAY > X AT 2% 0 5506011
2007/8/1~2008/7/31 » 3+ g EIE R

4. 52 % e kg b lpthe &g s el - £ ¥ 2535 % > £ 596015
2007/9/12~2008/3/31 » 3+ & L # 4 o

15 PR ARG HBERY Fo2/17 EXAFV R EFAFF 25 0 55096025
2007/10/11~2008/5/31 » 3+ % 1 4% 4 -

El

HA 5w 3 38%=(2000~)

LEIARE ~ B4R 8 ~ 25T %3 W 52023 # QR RE BT ALY P B LR
%‘ﬂ% RE G B AR TERET > %L -8 o F 77-100 -

2. FRET ~ FlpAAe > 2021 AL § F T B HA )k HHRET U;;w P K-8 BT
I8 F 17-35-

.FNEF ~ Bl 02020 1 TR B RFLEHIITRIRZIEE ) A 2EE ¥ T
Lo ﬁﬂ » F. 101-124 -

4. 35T ~ FIMAT 2019 f Fnw B L FIGH MY DRLBFE A ERF 0 &
7J~—£‘P » | 1-25 -

5. 5REY ~ Flp44 > 2019 & A A 1 Al 4 2 BE > A =8> 57 =¥ F bl-
71 -

6. 5REF ~ Flpddr > 2017 - A RPFFTE L GHERBMALBELPE < 5%
%71 +-4 - F 91-112-

FIPAFE 3R > 2016 B R B R AMHME ARLBE A EEHF S A

#p > B 83-107 -

8.Lee, Y. K, Liu, T. L, Chung F. T., and Ho, H. H. 2015. Investigating the Role of
Government Policy and the Environment on Locals' Loyalty to Spring Music
Festivals, Contemporary Management Research, 11(1): 33-52.

FIpAAE 0 2014 - BRG] BB EREREE L ARLBE-NAFRESEEL

Bl A2 BB g :&f» %ﬁ'?ﬂ@]“ﬁfﬁﬂj'} Y G M | BER ) 57-92°




109147 - 2013 - BAQHF AT RV R2FT » < =84 $uwL=9» F 4162

115145 ~ 5957 5 2013« B R B RIE B2 F > A =84 > ¥e Lz o F 8l
102 -

12.581p4%5 ~ 58 EF - 2013 BEFE LW P MABEEF LG A 2EEF B
L+ - H o F 3148 -

1351352013 4 5T FEMERRAFTT N FFL L0 A CHF > Pu L
= ¥ > F 49-66 -

14. %] p43 > 2012 - = 8 & ¥ %19 33?1?2‘ X =84 Fw ¥ F 75-100 -
15"5]?%??‘53%5*’2012 BEHERERLEZFAT  EFFREHF L

T 39-62 -
16. %145 ~ 58 £7 - 2011 B E g2 B F 2 HHBEEFT AL B c 4428
Foox4 - F 2973
178147 > 2011 e 3 2 B ERBEFT A2 F > ~=8F > 5=+~ > | 69-86 -
18.%1p445 - 2010 - | f > @ B R A F 5 LR BE fr"%f& "éﬁa—"a‘%vz% v ¥ E
FEER 5 L- % Fwd o | 1360
19.4]p44% > 2010 - FEFHTFIM e o R G 72 AR BE NEFHTEL 6
THFPEAAFEHFTSSCH %= %> > F 739-774 -
20. Liu, T. L. 2010. Moderating influence of perceived risk on relationships between extrinsic
cues and behavioral intentions. The Journal of Global Business Management, 6(2):
75-89.
2151043 > 2009 o & @ i PIEHMY R PE R L E LB 4TS
- avmﬁﬂ » F. 547-588 -
22.%|p44 > 2009 o 5 AT ]%‘Ew&n R N E’i“‘%&% EREFLHEHEEAB BT
by L 1k —’—a‘é E S N 43?’%—%‘? xLE S x-# o F 5792
23. %] 43 » 2009 - }:E.’T % B3 PRFRAE FTHBE R R 2 _g_rg_ MEERE A D ’ﬂlﬁuf:
e ?3?4—‘ ¥ %8> F 119-158°
24. %1843 » 2008 - & 5k R B2 ‘?< REARLPMEZ2HF FoR Ry R AR
B2 BB I NERTEEME] P &?I‘*’%ﬁﬁ ) av{ Lo 5w 2758
25.71197 0 2008 o Ak § RPLRLELL Y L £ R KGR Y HERF LMY E AL
RS S TESESE e ﬁj‘.ﬁ‘é"%ﬂ*i cxwed o %8 0 | 6599
2638 £ ~ FIp4dc > 2008 2 5 2 ARG I VHEA KRS > A ZHF S 5= L8
P 15-34 -
27. Lee, Y. K., and Liu, T. L. 2008. The effects of innovation diffusion on customer loyalty,
The Business Review, 10(1): 254-262.
28.Liu, T. L., and Kuo, C. C. 2008. Impacts of knowledge integration on new product
development. The Journal of Global Business Management 4(1): 27-38.
20818435 2 2007 c 7 p S P RBIA KRG LR L 2L > ~=8H > 5=2L-H 0 |
1-26 -
30.¥1p445 ~ 24 % 52007 - BB B LR ELFAT N F NESE LG &
=83 %=L - 4 | 43-67-

o
i

\&x

S



http://jeb.cerps.org.tw/

31. Liu, T. L. 2007. International strategic alliance: past research and future directions.
Journal of International Management Studies, 2(2): 66-77.

32. Liu, T. L. 2007. Knowledge transfer: Past researches and future directions. The Business
Review, 7(1): 273-281.

33. Liu, T. L. 2007. International diversification: Past research and future direction. The
Journal of Global Business Management, 3(1): 200-210.

34. Liu, T. L. 2007. Impacts of product country image, consumer perceived pricing, and
advertising information content on consumer purchase behavior: The linkage among
international product, pricing, and advertising strategy. Journal of International
Management Studies, 2(1): 22-36.

35. Liu, T. L. 2006. Impacts of country-of-origin image, price level, and advertising
information content on consumer purchase behavior. The Journal of Global Business
Management, 2(3): 177-188.

36. Liu, T. L. 2006. Business environment of host country, strategic transition of MNC, and
foreign subsidiary performance. The Business Review, 6(2): 286-295. (Listing in
ABI/INFORM. EBSCO, CABELL’S and ULRICH’S DIRECTORIES)

7.%Ip44¢ ~ 2 % > 2006 TR B R E R ELBIR2LFAT > A 58 ¥ 2
+4 8 > | 203-225 -

38.Liu, T. L., and Kuo, C. C. 2006. Reducing agency problem and improving organizational
value-based decision-making model of inter-organizational strategic alliance.
Computational Economic: A Perspective from Computational Intelligence, Hershey,
PA: Idea Group Inc, 1(1): 290-307.

39.Liu, T. L. 2005. Impacts on improvement of organizational synthetic value caused by
social network relationship. The Journal of American Academy of Business, 6(1):102-
109. (Listing in ABI/INFORM, EBSCO, and CABELL’S DIRECTORIES)

40.81p43 ~H~ ¥ > 2004 c B E T F P HBRBAPEM R RETLEE > £FF
FFEF o w2 % 0 Fw i F 401423 -

41.Liu, T. L. 2004. Enhancement of customer network relationship via governance
mechanism of inter-organizational core resource and core knowledge strategic alliance.
The Journal of American Academy of Business, 5(1): 220-229. (Listing in
ABI/INFORM, EBSCO, and CABELL’S DIRECTORIES)

BlA/BRBMHEEER (EhF)

LoSIpARY ~ 3RE3 2 2023 « PRI M E S LR B 2023 2P £54 ¥ 28 i
it g -

250 £ ~ FIMAT 20200 {AIF RIRAEG EF R LR 2021 2np ESY H
I“’?ﬁfriﬂ g e

3;;&;;;» SEIMAT 02020 0 g EALE F EE R GHT DAL PP 0 2020 23kE
}~ ~~q—? "}?IE-’—?WPP‘}Q




458 £ ~ Flp448 > 2019 - Effects of Total Quality Management Implementation and
Supply Chain Management Capability on Customer Capital » 2019 > s 7 ¥ 5% &
BEFWFLE o

5.3 EF ~ FIp4ac > 2019 - R > HEDB T L T MAHER L v 0 2019 >3%
BEEYHRE TG




